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Report Generation Date: 1/14/2003

Confidential Invention & Product Evaluation Report
For: Single Use Medical Safety Syringe

Dear John ,

Thank you for giving PatentCafe the opportunity to provide you with this Confidential Invention and Product Evaluation
Report. This report should serve as a solid baseline evaluation of your innovation development efforts thus far, and will
provide you with the information you need to develop your next set of goals and objectives for moving your innovation

toward final development and commercialization.

We've included not only the results of your evaluation and analysis, but have provided you with tips and
recommendations that you can apply to any evaluation points that received lower than desired ratings.

Regardless of how this report rated your current progress, keep in mind that every innovation starts out as a simple
thought - and from there, it grows into a technology or device, then into a product that will hopefully have tremendous
commercial value.

Innovation is not an event. Rather it is a process of continual refinement and improvement. An innovation can always
be improved. Our evaluation is often used by established companies to point our areas of improvement for products
already being successfully sold into the marketplace. Therefore, EVERY rating should be simply viewed as a "to-do" list
of items that require your attention for further improvement - not a score that determines whether your invention is a
winner or loser.

The following introduction will go into more detail about reading and understanding your confidential report. Innovations
that are evaluated early in the development process will obviously have a lower rating than a completed product ready
to sell. Therefore, based on your current progress so far, this report will point out the strengths and weaknesses of your
innovation, giving you the opportunity to begin the continual improvement process.

Here is our best wish for your ultimate innovation success.

Sincerely,

s

s A P
P e
C f{_c- -

Andy Gibbs
CEO and Founder

.
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Relative Ease of Market Entry
Market "Durability" Assessment
Evaluation of Competitive Position

Societal Consequences and Impact Analysis
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Product Line Evaluation
Intellectual Property Protection Analysis
Relative Patent "Licensability"
Patent "Strength" Analysis
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Introduction

The PatentCafe® Invention Evaluation System Professional Edition is built on our own System and Method for
Adaptive Relational Testing (SMART™) technology.

This evaluation report was compiled using online software. Graphs, charts and recommended tips have been computer
generated based on your selection of answers for each evaluation point. This report is customized based on your input,
and it is totally unique for your innovation.

This report provides the basis for your continued work to improve any weaknesses this system has identified. This
continued improvement will increase the chances of your innovation succeeding in a commercial environment.

Your report is comprehensive in that it addresses the key components typically considered by innovators as necessary
for successful product commercialization.

You may ultimately elect to manufacture (or have produced for you) and sell your products yourself, or license your
intellectual property to another company for a reasonable royalty. Either way, before any product hits the store shelves,
it has gone through a process of planning and budgeting. The information contained in this report will assist you in
developing your financial and business plans to take your product to market.

If you plan on licensing your invention, the licensee will conduct an exhaustive analysis of your innovation - covering
most every evaluation section covered in this report.

Therefore, the analysis contained in this report should be considered invaluable in refining the weaknesses of your
invention before you invest more money and time in your invention, and before you offer your invention to potential
licensees. If a licensee identifies the weaknesses of your innovation before you do, or they find problems that this report
identifies, but which you have not improved to a satisfactory level, you may lose your opportunity to again present your
invention to the licensee.

Please keep in mind that the ratings presented in this report do not reflect an absolute "score". They are a gauge of
your progress at a PARTICULAR POINT IN TIME. This report should be the only ONE of the mechanisms that you use
to determine the success potential of your invention. Even the "best" report can be wrong -- remember the famous
failures of the Edsel car and Classic Coke? Both have excellent new product and market reviews, budgets and the best
forecasters in their industries.

PatentCafe's evaluation is one of the very best you'll find in the industry, yet we still caution against making significant
financial or business decisions based only on a single report or recommendation (even our own evaluation reports).
Just as you should seek a medical second opinion on a major medical problem, we suggest that you ALWAYS seek
business, legal and financial assistance from qualified professionals before making those big investment or business
decisions.
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Reading Your Report

The first thing you will see when you review your report are a number of charts that rate your invention. Those of you
familiar with other invention evaluation services will immediately see the difference - most every other evaluation

system available "scores" your innovation. Not only do we feel that scores can't be accurately calculated, they generally
provide a false sense of success or failure. A "score" assigns a number to each particular evaluation point, implying a
success or failure based on that score.

The implication of scores by other evaluation programs is that if you have a low score, stop working on your invention: it
will fail. If you have a high score, keep going: it may succeed.

Our decades of experience has shown that an evaluation point SCORE IS VIRTUALLY MEANINGLESS because it
does not take into consideration other elements of your evaluation - all of which contribute to some degree, to each and
every point evaluated. (Any numbers on the left of these charts are only for relative visualization and are not to be
considered a "score".)

Therefore, these rating charts ARE NOT SCORES. They are ratings - a picture to the probability of success or failure of
your innovation relative to a precise collection of evaluation points that make up that individual rating.

MOST IMPORTANTLY, before you begin trying to read your report, understanding that these ratings are a RELATIVE
ranking of the assessment points at the current stage of invention development. A low RATING shows you that you
may have some weak points that need your prompt attention in order to increase the probability of success. In the
PatentCafe evaluation, a low rating does not imply that your invention will fail!

However, if after you and your business, legal and financial professionals have worked on the weak points of your
innovation, and your NEXT evaluation still shows a low rating on a very important segment, then you must consider the
possibility that this segment of your innovation is not strong - and determine whether you want to go forward with the
continued investment in time and money based on the other segments that may be very strong.

Each section of your report is presented separately. They include:

- Competitive and Marketability Analysis

- Societal Consequences and Impact Analysis

- Product Engineering and Manufacturability Analysis
- Intellectual Property Protection Analysis

- Legal Liability and Safety Analysis

- Financial: Engineering

These of these sections start out with an introduction, followed by a number of summary ratings, shown with small bar
charts and accompanying descriptions. For instance, the SUMMARY ratings for Competitive and Marketability Analysis
are:

1. Demographics Analysis

2. Relative Ease of Market Entry

3. Market "Durability" Assessment

4. Evaluation of Competitive Position

These summary ratings are calculated using a number of particular questions in each section as they apply to the
summary topic shown in the chart.
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What do the colors mean?
Each rating chart shows three bars , each one a different color: RED, GREEN and PURPLE.

- RED shows the "best possible" rating for each summary. This rating is a theoretical maximum assuming the best
case in all of the components that are used to calculate this bar.

- GREEN shown our RECOMMENDED MIMUMIM RATING that you are encouraged to achieve before you continue
significant investment in time and money in other parts of your invention development. The GREEN bar also shows you
the rating we believe should be the minimum level of quality or achievement you should attain before you decide to
approach a potential licensee (this is the minimum rating they are likely to require before giving serious consideration to
your innovation).

- PURPLE shows how your innovation ranked on this evaluation point.

Following each set of summary charts, your report shows TIPS FOR IMPROVEMENT.

How do we know what you should improve upon?

Well, when your rating is below our recommended GREEN bar, we identify each individual evaluation point that

contributed to that particular summary rating. After that, we provide the tips that can improve those lower evaluation
points. After all, there is no need to improve an already strong evaluation point before you address the weaker ones.

Review these questions, revisit your original downloaded question and answer forms, and endeavor to apply the
recommendations we've provided.

Of course, our recommendations are SUGGESTIONS of what you should first apply to your innovation. However, they
are not the only "fix" that you should consider. The advice of your consultants or other advisors will be very important in
addressing the weak points of your evaluation.

At some later date, possibly after 3-4 months of continued improvement on your invention, you may want to re-evaluate
your innovation to determine how much your ratings have improved.
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Competitive / Marketability Analysis

What This Section Will Evaluate:
This section will look into both the obvious aspects and nuances of invention marketing and competition. Marketing differs from sale in that marketing
is more focused on higher level issues such as technology trends, competitive products, and buying habits of your targeted consumer.

The Evaluation Points in this section:

Each point objectively addresses the various issues and market dynamics associated with marketing success, including: competitive positioning,
differentiation between "customer" and "user", adequate market size, demographics, field service and replacement parts issues, customer service
issues, advertising, and product lifecycle.

Background:

An inventor who widely publicized and aggressively "marketed" his product for more than a year gave up and became angry that he was not
becoming rich from his invention. He complained that selling it was just too hard, and wrote us a letter hoping that we could provide the "magic" he
was looking for - but the fact is, he went way down the road before completing a candid evaluation. Here's an excerpt from that letter:

"It is ridiculous to see products that are not very good succeed because they are marketed extraordinarily well. They get monetary backing,
advertising, marketing, are offered in catalogs, at retail stores and yet are not very good products. [I] spent hard-earned money on prototypes and
tradeshows, and sent hundreds of letters ... beseeching assistance, and gave away over a thousand samples to help several hundred people rid
themselves of pain and agony, and yet no one would show me how to ... sell my products. [See] my story at (deleted) for the history of a product that
never got to the launch pad"

If you learn anything from this assessment, it should be this: "No other single factor in the commercialization of a new invention is more
powerful, more important, or more directly related to success than MARKETING." Not your invention's fantastic features, not the low cost of
production, not its usefulness, not a patent, not even all of your friends' encouragement that "you will make a $million". Compared to marketing, these
are but minor points to successful invention development.

Ever heard an inventor say "I have no competition"? We have - but never from the lips of a successful inventor. It's important to recognize that nearly
every product in the world has another product that will compete for the consumer's money. Identify them, and learn about them. This is your starting
point.

Do you want to manufacture and sell your invention yourself? If so, you had better believe that you will find competitors "out there". Find out who they
sell to, how they ship products, what their pricing strategy is, whether they use sales representatives, employees or distributors to sell their product,
and more. If you understand these elements, you will have identified what you should and should not do in taking your product to market. Learn from
their successes and mistakes. You already have an invention - don't try to reinvent the wheel at the same time.

If you are an inventor who only wants to find a company to license your patent to, why do you need to become a "marketer"? Because, unless you
understand the market intimately, AND understand WHO, WHY, HOW, WHAT and WHEN the prospective licensee addresses his market, you will
never be successful in licensing. After all, "selling" a licensee on your invention is not unlike "selling your customer" on your product. But guess who
your most likely licensees will be! Yep - all of those "competitors" you said you didn't have. Go identify the competitors, and you've identified your
potential licensees.

Marketing drives success. As a success-driven inventor, you will need to drive the marketing. The best way to get started is to dig right in. If you don't
KNOW the answer, don't fake it - FIND IT! We see too many letters like the one above from inventors who could have benefited from a truthful
evaluation.

PICTORAL CHARTS, GRAPHS, RECOMMENDATIONS AND TIPS INCLUDED IN THIS REPORT ARE COMPUTER GENERATED USING A
CERTAIN SELECTION OF ANSWERS THAT YOU PROVIDED. THE PICTORALS ARE USED AS VISUAL TOOLS TO ILLUSTRATE A GENERAL
RATING, NOT A PRECISE SCORE, CALCULATED USING A LARGE NUMBER OF INTERACTIVE, RELATED BUSINESS, FINANCIAL AND
LEGAL COMPONENTS, ALONG WITH A SET OF UNDERLYING ASSUMPTIONS THAT ARE NOT SHOWN. THE ASSUMPTIONS ARE DEEMED
TO APPLY GENERALLY TO YOUR INVENTION BASED UPON YOUR ANSWERS; HOWEVER CERTAIN DIFFERENT ASSUMPTIONS MAY BE
MORE APPLICABLE TO YOUR INVENTION. THE RATING OF YOUR INNOVATION MAY ALSO BE SIGNIFICANTLY INFLUENCED BY
ASSUMPTIONS NOT CONSIDERED IN THIS REPORT. THEREFORE, THESE CHARTS AND GRAPHS DO NOT PRESENT A PRECISE SCORE
OR MEASUREMENT OF YOUR INNOVATION COMPARED TO AN IDEAL OR BEST CASE SCENARIO, AND USED ALONE, DO NOT SUGGEST
ANY LIKELIHOOD OF THE FINANCIAL SUCCESS OR FAILURE OF YOUR INNOVATION. NO PART OF THIS REPORT SHOULD BE USED

SEPARATELY AND APART FROM THE ENTIRE REPORT.
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Demographics Analysis Demographics Analysis

Computed from various selected answers. This chart expresses
how well your invention seems to be positioned to hit a particular
market based on the buying habits of a typical user or customer,
how important your innovation may be to those customers, and
how narrowly or how broadly defined your customer base may
be.

Relative Ease of Market Entry 5 Relative Ease of Market Entry

Computed from various selected answers. This chart takes into
account factors to illustrate how easy, or difficult it may be for
your innovation to successfully enter the market. It takes into
consideration: the number and strength of potential competitors,
total potential market size, and how typical barriers to market
entry, such as predominance of established brand names may
effect the likelihood of your innovation successfully penetrating
into established markets.

5
Fosslble

Market "Durability" Assessment mﬂarlml "Durability™ Assessment

Computed from various selected answers. "Durability” is a
critically important attribute to products and innovations intended
to throw off consistent, long term revenue. In contrast to “flash in
the pan" FAD items, this chart illustrates durability attributes of
your innovation including points such as whether your product is
likely to have a long lifecycle, whether it depends on seasonal
buying frenzies, and whether it serves a market that is on a
long-term growth trend.

Posslble

Evaluation of Competitive Position EE‘-"ENEIEG'" of Compefitive Position

Computed from various selected answers. This chart shows the
overall comparative ability of your product to compete in your
intended market segments based on a number of factors. It
takes into account how the features of your invention compare to
competitive products, how yours compares on price, the level of
advertising required to sell against larger companies, and
whether your competitors may control the vital sales or
distribution channel for your market segment.

Foselble
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Total Competitive Evaluation / Marketability Assessment T%EEE" Compefitive Evaluafion T Markefab

Computed from various selected answers. This chart is a
high-level overview of how well positioned your invention may be
to succeed in your intended market, given the huge number of
factors that effect success potential, including: financial and
economic issues, competitive positioning, distribution channel
access, product longevity and customer buying habits.

a5
Fassible

Total Competitive Evaluation / Marketability AssessmentEvaluation Tips for Improvement:

8. What is the trend in demand for this product or technology? If there are no exact matches for your product,
identify the demand trend for similar or competitive products or technologies.

Even if your product is targeting a declining or flat market, continue to find GROWING markets that you can look at
marketing a slightly different version into. This will broaden your market opportunity while reducing the risk
associated with relying on a single market segment (and a declining one at that).

9. What are the “Barriers to Market Entry” for this Product Type / Industry Segment. Some barriers to entry
include: high cost to develop competitive products, very long product development schedule, expensive marketing
[/ advertising campaign requirements, governmental regulations and lengthy testing periods for certifications before
entering the market, or possibly, the control of a distribution channel. This questions asks about the number of
barriers, not what the barriers to entry might be.

If a competent patent attorney or agent properly prepared your patent, and it is smartly developed to prevent
design-arounds, your patent will then serve as a barrier that gets raised after you enter the market. Your strongest
position (and most valuable to you and your licensee) is to have a patent that serves as a high barrier to market
entry — being put up after you have already entered the market.

14. Will your innovation create a new product or market segment? For example, being the first to introduce an
electric drill into a market that only has hand drills would signify the creation of a new product category. Introducing
paper-backed building insulation in a market where only pellet insulation exists would not create a new market —
this would simply be an improvement in products in an established market.

Try to slant your product towards a readily identifiable product category by highlighting the features and benefits of
the product to serve that particular category. Promoting a ‘one-size-fits-all’ approach can actually hinder your
product’s success.
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16. Competitive Benefits Comparison: How do the features or functionality of your product compare against the
competitive products?

Make the "list" - include all competitors, products, features, and pricing. Then try to identify where in the mix your
innovation fits. Your objective is to ensure that your innovation incorporates more functionality - for less.

17. Does your product depend on other products to succeed? For instance, if your product is a new kind of
transparent paper for computer printers, the success of your invention will depend on whether most of the printers
on the market will feed your paper through the machine.

Take a look at how your invention can become more or less dependent on others as it may apply to faster time to
market, more control over the design or application of the invention, or to reduce development costs or
replacement part service requirements. Keep in mind that depending on other products in order to sell yours is not
always bad. If you manufactured tires, you'd gladly depend on the cars that used them -- but in this situation,
products such as tires are largely considered a commodity - not a premium innovation.

18. Does your product require a field repair or field service group, or will it require a replacement parts distribution
system? For instance, does your product have many parts that, if broken or worn out, would require locations
where users could purchase replacement parts?

Try to identify or incorporate into your invention the generic replacement parts or components that may already be
readily available in the marketplace. This makes it easier to get your idea accepted by a prospective licensee that
may not have a field service force themselves.

If, however, your strength is in the function, performance, or design of the replacement part itself (an improved
replacement automotive air filter, for instance), then be ready to identify the most likely licensees or distribution
channel as more important to success than your idea itself.

19. What is the estimated lifecycle of your product or technology? In other words, how long would it be before you
would need to redesign, re-tool or re-engineer the product to remain a viable force in the marketplace?

Try to build in more longevity into the quality of your product idea, or try to strip out development cost so that your
product idea can quickly reach the break-even point against the investment in a very short time.

20. Would the sales of your product be seasonal in nature? In other words, if your product is a snow shovel, then
it will be sold into the winter season only. If your product is related by Christmas tree lights, then it will be sold into
the Christmas season only.

Try to build in features or add-on accessory products that can reasonably extend the sales cycle past the seasonal
limitations it may now have.
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21. How much advertising and promotion will be required to penetrate into a national market? This question asks
in terms of “intensity” that may include the level of money spent on advertising, the number of media sources used.
For instance, will advertising be required in every home-town newspaper, on only in the NY Times, or will you need
to buy TV ads during the Superbowl to attract customers nationwide?

Spend considerable time researching the various methods of marketing and sales for your type of product or
invention, and try to address features that would allow the product to be more easily advertised. For instance, if the
product can be ‘piggy-backed’ on advertising or marketing campaigns such as infomercials, catalog sales or direct
mail programs already being run for an associated product, the more easily and inexpensively your invention can
be nationally marketed.

22. Distribution channels are vital to “pipe” your product through to the retail counter. How would you characterize
the distribution channels in your industry segment?

You may not be able to raise your score on this assessment point simply because of the nature of the market your
product is developed for. That's OK. It's important to clearly identify those tightly restricted distribution channels
however, since these companies may be the perfect licensees to your invention.
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Societal Consequences / Impact Analysis

What This Section Will Evaluate:

This section will look at how your invention may help, or harm, a society of people, or the environment. Almost every invention will have an impact on
society - some beneficial, some harmful. This section works to identify those impacts, and their effect on the commercial value of your invention.

The Evaluation Points in this section:

These questions will guide you into looking into the future - to imagine and envision all of the possible uses, misuses, and accidents that could occur
with your invention. It's important to be objective - you should work just as hard in uncovering the harmful effects as you do finding the beneficial
effects of your invention.

Background:
Exxon Valdez. Solar Panels. Plastic Grocery Bags. Used Tires. Wind powered Generators. Polio Vaccine. Light Bulb. Internet. Love Canal.

Disposable Baby Diapers.

Does this list have you thinking? It should, for each of these items, locations or events represent the extremes in environmental or societal impacts -
some good, some bad.

It is in recognition of your invention's positive and negative impacts on society and the environment, now and in the future, that this battery of
assessment points was developed.

Whether you intend to venture (manufacture and sell) your own invention, or intend to find a licensee, you MUST understand how the customer, the
media, regulatory agencies, investors or licensing companies will analyze your invention in terms of "consequences" and "impacts".

It's obvious that most products that clearly damage the environment, or are dangerous to a society of people, will stand little chance of success
regardless of the benefits - although there are some exceptions with some products such as oil-based paint that keeps coastal bridges from rusting.
Likewise, a cure for cancer will have just as profound impact on society as did the Polio vaccine. THIS kind of invention would be the "mousetrap"”
people would beat a path to your door for.

Between these fantastic extremes is where your invention likely resides. Therefore, in most cases your invention will have both good and bad points
brought to light in this evaluation.

Once you understand the positive and negative aspects of your invention as shown in this battery of evaluation points, you CAN actually take
measures to highlight the good, and mitigate the potential damages of the bad ... turning a questionable invention into a commercially viable one.

On the other hand, if you find that your invention will indeed harm society, or place a cost on society that exceeds the benefits, then the earlier you
discover the flaw, the sooner you can focus your inventive efforts on other markets or opportunities.

PICTORAL CHARTS, GRAPHS, RECOMMENDATIONS AND TIPS INCLUDED IN THIS REPORT ARE COMPUTER GENERATED USING A
CERTAIN SELECTION OF ANSWERS THAT YOU PROVIDED. THE PICTORALS ARE USED AS VISUAL TOOLS TO ILLUSTRATE A GENERAL
RATING, NOT A PRECISE SCORE, CALCULATED USING A LARGE NUMBER OF INTERACTIVE, RELATED BUSINESS, FINANCIAL AND
LEGAL COMPONENTS, ALONG WITH A SET OF UNDERLYING ASSUMPTIONS THAT ARE NOT SHOWN. THE ASSUMPTIONS ARE DEEMED
TO APPLY GENERALLY TO YOUR INVENTION BASED UPON YOUR ANSWERS; HOWEVER CERTAIN DIFFERENT ASSUMPTIONS MAY BE
MORE APPLICABLE TO YOUR INVENTION. THE RATING OF YOUR INNOVATION MAY ALSO BE SIGNIFICANTLY INFLUENCED BY
ASSUMPTIONS NOT CONSIDERED IN THIS REPORT. THEREFORE, THESE CHARTS AND GRAPHS DO NOT PRESENT A PRECISE SCORE
OR MEASUREMENT OF YOUR INNOVATION COMPARED TO AN IDEAL OR BEST CASE SCENARIO, AND USED ALONE, DO NOT SUGGEST
ANY LIKELIHOOD OF THE FINANCIAL SUCCESS OR FAILURE OF YOUR INNOVATION. NO PART OF THIS REPORT SHOULD BE USED
SEPARATELY AND APART FROM THE ENTIRE REPORT.
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Environmental Impact Evaluation EDE“"-"I"?""H nial Impact Evaluafion

Computed from various selected answers. This chart starts with
the baseline assumption that an invention's probability of
success is very high if it benefits the environment, and it's
probability for failure is high if it harms the environment. The
chart reflects the combined probability of success or failure
based on your answers. A 50% rating on this chart means that it
is commerce-neutral, it's neither harmful, nor beneficial.

Societal Impact Assessment 5 Societal Impact Assessment

Computed from various selected answers. This chart illustrates
the overall short and long term impact (positive, negative or
neutral) your invention may have on societies in the
industrialized, as well as in the developing countries - a key
ingredient to successful global product commercialization. A
50% rating on this chart means that it is commerce-neutral, it's
neither harmful, nor beneficial.

Total Consequences / Impact 5 Total “onsequences [ Impact

Computed from various selected answers. As the environment
and society are realistically tied together, this chart blends your
answers to a number questions connected by this relationship,
and presents an overall confidence level that your product (as it
stands now) will commercially succeed or fail depending on its
potential to enhance our overall quality of life.

HES
Posslble
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Total Consequences / Impact Evaluation Tips for Improvement:

8. Do you think that your innovation will be a product or technology that will ultimately fall under governmental
regulation? Think about this. On investigation by PatentCafe, one invention we reviewed was designed to prevent
snow from being thrown into just-cleaned driveway openings by snow plows, but the product was found to violate
winter set-back limits for items that could cause injury or property damage by snow plows.

This assessment point does not give credit to an invention for which regulation will enhance the possible success.
If you think your invention will likely be regulated to your benefit, adjust the score accordingly. Therefore, if you can
EXPLOIT strict regulations by introducing one of the few products or technologies that meet the regulations, you
will gain significant competitive advantage.
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Product Engineering & Manufacturability Analysis

What This Section Will Evaluate:

This section is designed to determine the current level of development of your invention, particularly development related to R&D or engineering, and
design for manufacturability as compared to the "final version" of the product or technology you envision.

The Evaluation Points in this section:

These questions will look into stage of development, engineering risks associated with your invention, how new and innovative your invention is
compared to the "state of the art" manufacturing capabilities of most companies, how functional your design is, and to what level can it be
manufactured using automated machinery.

Background:
This analysis is intended to assess the manufacturability of an invention. Manufacturability is generally defined as the ability of an invention to be
quickly and competitively produced. Production is where cost competition comes in - if your invention cannot be manufactured for about the same as
a comparable product, it will have a tough time gathering any market penetration.

This is important to understand, even if you do not intend to manufacturing the product yourself. Your licensee will need to manufacture it -- and
THEY will face the same issue: can it be cost-effectively manufactured? It's important that you answer this question BEFORE the licensee does their
own analysis before they negotiate a license with you.

This analysis includes review of: cost-effectiveness of production based on the cost or type of tooling, the level of design refinement of the invention
so that the fewest number of parts or components are used, and the skill level required to manufacture, assemble and service the ultimate product or
technology.

Also, this assessment is intended to identify and rate the relative level of design risk associated with development of your invention. For instance, an
invention that addresses a new area of rocket propulsion might be proven on paper, but the hurdles of demonstrating the propulsion system in an
actual rocket motor prototype might be cost-prohibitive. Therefore, there is a high level of risk that the new propulsion system will not work until after
an investor puts enough money behind the idea, or after a licensee has paid you for the rights to your idea, to then build a model that proves your
invention works. Such an early stage invention is High Risk.

On the other hand, a new type of dog bowl for instance, that may have a spring-loaded cover, may be instantly obvious in it's simple design, and its
simplicity makes it intuitively obvious that the design will work. Such simple inventions are considered to be Low Risk.

All of these factors contribute to the value of your invention, whether you want to manufacture and sell your own invention, or if you decide to find a
licensee for the patent. The value of your invention drops according to the level of risk when pursuing inventions for which you have little provable or
demonstrable research or working prototypes.

PICTORAL CHARTS, GRAPHS, RECOMMENDATIONS AND TIPS INCLUDED IN THIS REPORT ARE COMPUTER GENERATED USING A
CERTAIN SELECTION OF ANSWERS THAT YOU PROVIDED. THE PICTORALS ARE USED AS VISUAL TOOLS TO ILLUSTRATE A GENERAL
RATING, NOT A PRECISE SCORE, CALCULATED USING A LARGE NUMBER OF INTERACTIVE, RELATED BUSINESS, FINANCIAL AND
LEGAL COMPONENTS, ALONG WITH A SET OF UNDERLYING ASSUMPTIONS THAT ARE NOT SHOWN. THE ASSUMPTIONS ARE DEEMED
TO APPLY GENERALLY TO YOUR INVENTION BASED UPON YOUR ANSWERS; HOWEVER CERTAIN DIFFERENT ASSUMPTIONS MAY BE
MORE APPLICABLE TO YOUR INVENTION. THE RATING OF YOUR INNOVATION MAY ALSO BE SIGNIFICANTLY INFLUENCED BY
ASSUMPTIONS NOT CONSIDERED IN THIS REPORT. THEREFORE, THESE CHARTS AND GRAPHS DO NOT PRESENT A PRECISE SCORE
OR MEASUREMENT OF YOUR INNOVATION COMPARED TO AN IDEAL OR BEST CASE SCENARIO, AND USED ALONE, DO NOT SUGGEST
ANY LIKELIHOOD OF THE FINANCIAL SUCCESS OR FAILURE OF YOUR INNOVATION. NO PART OF THIS REPORT SHOULD BE USED
SEPARATELY AND APART FROM THE ENTIRE REPORT.
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Product Development Analysis B Froduct Development Analysis

Computed from various selected answers. The "maximum"” rated
product on this chart is one that uses 100% traditional materials,
manufacturing methods and proven functionality. Such a product
that is NOT innovative, and from an engineering perspective,
there is almost no risk of it failing. Being the first to introduce a
new material, process or product carries a high risk of failure.
This chart shows relative level of engineering risk between your
product and a theoretically "zero engineering risk" product.

Manufacturability Analysis % Manutacturability Analysis

Computed from various selected answers. This chart illustrates
the manufacturability rating of your invention. There is a never
ending goal of manufactures to make a product quicker,
cheaper, better. There are usually tradeoffs - one usually does
not get all three attributes at once. This chart shows how your
innovation may compare to the theoretical "best", weighing
various factors that effect speed, quality and cost.

5
Fosslble

Product Line Evaluation 5 Product Line Evaluation

Computed from various selected answers. Products and
technologies that have potential for expansion into a product line
are more valuable than single-item products. This chart shows
the likely potential that your innovation has to expand into a
commercially strong product line based on your core inventive
matter.

Posslble

Total Product Engineering & Manufacturability Assessment Total Product Engineering & Manufactu

Computed from various selected answers. Development on
innovative products usually takes longer and cost more than
originally anticipated. The more innovative the product is, the
more it costs in development, and the higher likelihood that the
first prototypes will fail. The higher the rating you received on this
chart, the more comfortable you (or your licensee) may be in
making the investment required to bring this product into
production.

Foselble
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Total Product Engineering & Manufacturability Assessment Evaluation Tips for Improvement:

3. Functional Design Feasibility — Will the finished product function as you intended it to? Of course, the earlier
you are in development, you will probably be facing more problems related to functionality as you “work out the
bugs”.

Bring the concept closer to functional reality by moving development efforts towards a production version of the
product. The more the device begins to approach the production phase, the higher the inventor’s (and licensee’s)
confidence level in the ability for the invention to function as intended.

4. Are new materials or processes needed to manufacture your innovation, or will traditional materials and
manufacturing methods be used?

If possible — work through your design again and again in an attempt to uncover design, function or other details
that would allow the ultimate product or technology to be made using inexpensive, proven traditional production
materials or methods.

5. My invention represents a radically new approach to solving a problem.

Take a bird’s eye view of your product idea — look at the overall product in an attempt to understand the wide
impact your selection of special features or materials may have on the overall commercialization process. Then, try
to identify how the product can be simplified, how it may be integrated into a more traditional manufacturing
process, or how you may substitute more readily available materials for special materials that may be expensive or
hard to find. With each “improvement” in these areas, you will find your score “inch-up”, and you may find your
product more readily and more efficiently manufactured — at a lower cost.

7. What is the relative level of tooling complexity and expense to bring your innovation into production? Compare
this to products that yours will compete with in the marketplace.

Return to the marketplace and complete a more thorough analysis of your competitive products — from a
manufacturing cost standpoint. Look at the features on these products, and try to determine how they were
manufactured. This will give you insight on what processes you will likely have to use to be competitive — and how
you can alter your product features or design to more cost-effectively bring your product to market. Even if you
intend to license your product idea, and not product it yourself, the value your idea will have to prospective
licensees will be directly proportional to how competitively or cost-effectively your product can be manufactured.
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Intellectual Property Protection Analysis

What This Section Will Evaluate:

This assessment battery (assessment items takes a look at your intellectual property situation and attempts to provide you with a broad
understanding about where, and how, you can begin to build increasing IP value.

The Evaluation Points in this section:
These questions will look at the current status of your patenting efforts. They will also require you to give consideration to a longer term intellectual
property strategy that may include international patent protection, trademarks and copyrights to provide even more protection for your invention.

Background:
Intellectual property includes patents, trademarks, copyrights and trade secrets. Whether you intend to find a licensee to pay you royalties, or if you
plan to start your own business, intellectual property ownership and protection will play into the ultimate value (revenue) you receive.

It's important to keep in mind that while inventors "go after a patent", one patent plays just a small part in the overall picture of creating a valuable
invention. (Remember, 97% of all issued patents never make earn back the money it cost to patent the invention in the first place - so a patent is far
from a guarantee of financial success!)

Not all inventors' goals or situations are the same, so there is not a "standard" answer about how you should approach these evaluation points. One
thing for sure is that a patent is a tool, not the end-all. As such, understanding how you can increase value to yourself and/or your licensee is
paramount to justifying how much money you invest in intellectual property - and when you should most likely invest it.

Having a single patent issued is not as important as having a solid, balanced intellectual property plan. This assessment battery will highlight what
may be your strengths and weaknesses in your intellectual property strategy - and provide broad recommendations on how you might be able to
move toward a more balanced IP strategy (and higher value).

Of course, neither the scoring nor the recommendations are to be considered legal advice. Consult with competent legal counsel regarding patents
and other intellectual property.

PICTORAL CHARTS, GRAPHS, RECOMMENDATIONS AND TIPS INCLUDED IN THIS REPORT ARE COMPUTER GENERATED USING A
CERTAIN SELECTION OF ANSWERS THAT YOU PROVIDED. THE PICTORALS ARE USED AS VISUAL TOOLS TO ILLUSTRATE A GENERAL
RATING, NOT A PRECISE SCORE, CALCULATED USING A LARGE NUMBER OF INTERACTIVE, RELATED BUSINESS, FINANCIAL AND
LEGAL COMPONENTS, ALONG WITH A SET OF UNDERLYING ASSUMPTIONS THAT ARE NOT SHOWN. THE ASSUMPTIONS ARE DEEMED
TO APPLY GENERALLY TO YOUR INVENTION BASED UPON YOUR ANSWERS; HOWEVER CERTAIN DIFFERENT ASSUMPTIONS MAY BE
MORE APPLICABLE TO YOUR INVENTION. THE RATING OF YOUR INNOVATION MAY ALSO BE SIGNIFICANTLY INFLUENCED BY
ASSUMPTIONS NOT CONSIDERED IN THIS REPORT. THEREFORE, THESE CHARTS AND GRAPHS DO NOT PRESENT A PRECISE SCORE
OR MEASUREMENT OF YOUR INNOVATION COMPARED TO AN IDEAL OR BEST CASE SCENARIO, AND USED ALONE, DO NOT SUGGEST
ANY LIKELIHOOD OF THE FINANCIAL SUCCESS OR FAILURE OF YOUR INNOVATION. NO PART OF THIS REPORT SHOULD BE USED
SEPARATELY AND APART FROM THE ENTIRE REPORT.
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Relative Patent "Licensability" it Helafive Patent "Licensability™

Computed from various selected answers. Companies that
license patents look at a number of factors related to the
intellectual property protection an invention may have. This chart
incorporates your answers to questions that generally determine
how many years remain on your patent, whether the licensee
can get overseas patent protection on the invention, and how
many patents are being issued to other inventors in your product
category.

5
Fosslible

Patent "Strength" Analysis 5 Fatent "Strength™ Analysis

Computed from various selected answers. A "strong" patent is
defined as an older one that has been challenged in the courts
numerous times, and has shown to be unbreakable. New
inventions have no litigation history and are unproven. "Strength"
therefore must be projected based on a number of assumptions
and interrelated factors such as number of countries patents are
filed in, mow many patents filed on the same invention, how
many companies are patenting in your technology area, and
more. This chart illustrates the "strength" potential of your patent.

Fosslble

Trademark "Strength" Analysis 5 Trademark "Strength™ Analysis

Computed from various selected answers. This chart shows your
trademark "strength”. "Strength" can't be calculated - only
"relatively estimated" based on factors such as how (or if) you
are now using your trademark in commerce, how descriptive
your trademark is, as well as other factors. The estimated worth
of your patent may increase if you also have a solid, "strong"
trademark to go along with it.

Fossibla
Total Intellectual Property Protection Assessment TEEDErﬁE"EGtUE' Froperty Frotection As

Computed from various selected answers. Overall, the more
intellectual property protection an innovation has, the higher the
score. This chart takes into account all of your combined
intellectual property activity and status including patents,
trademarks and copyrights -- all of which are important to protect
your core innovation.

Foselble
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Total Intellectual Property Protection Assessment Evaluation Tips for Improvement:

4. What is the status of your efforts towards International Patent Protection?

A low score might be the awakening that you need to begin taking action to ensure that you preserve international
patent rights, either for yourself, or for a prospective licensee. Discuss your patent strategy and objectives with
your patent attorney.

5. What is the status of your efforts to protect your invention using Design Patent Protection?

Simply put: if you feel that a design patent is important to you, your investors or prospective licensees, you should
ensure that you continue with the patent process, keeping track with the progress you are making on other
assessment areas. The ‘balanced’ approach to overall invention development is better than trying to achieve a
high score in any single assessment point.

Discuss your patent strategy and objectives with your patent attorney.

8. What is the status of your use of trademarks associated with your innovation?

The further you get to actual production and sale of your product idea, the further along you should be in
developing your trademark or trade name. A low score on this assessment point may indicate that you have
neglected qualifying the use of your new trademark, and that your intellectual property ‘priorities’ may be out of
balance.

Review the overall intellectual property strategy, and raise your score by bringing your search and use-qualification
with regard to trademarks in line with your other forms of intellectual property protection progress.

9. How descriptive is your trademark? In other words, does your trademark tell people what the product is
(descriptive), or is it completely unobvious what your product might be if you tell someone about your trademark
(non-descriptive)? (e.g.: "Road Handler" is descriptive of a car tire, "Wildcat" is non-descriptive since it does not
describe a car tire - but it is.)

If you intend on using a trademark or trade name in association with your product idea, develop a name that is
absolutely non-descriptive of the product, but might imply intangible features associated with the product idea
which could, over time, become associated with your product idea only. “Dove” soap implies clean, white and
pretty, but it did not describe ‘soap’ when it was introduced. “Hobo’s Heaven” does not describe a dog house, but
over time, it may become synonymous with a quality dog house, and may even cause “Hobo” to become a more
popular dog’s hame.

Be sure to not overlook some of the more ‘forgotten’ forms of trademark protection, too. Owens Corning
trademarked PINK insulation, and the Channel Lock company trademarked ChannelLock Blue handles on their
tools. Unique SMELLS can also be trademarked if they truly represent a clear, non-descriptive association with
your product (eg: the baby diaper that smells like perfume when it gets wet).

Discuss your trademark strategy and objectives with your patent attorney.
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10. What is the current level of your Trademark Protection?

Make sure that your patent professional is proceeding with trademark protection at the same or similar level if

intensity as they are with your patent.
Discuss your trademark strategy and objectives with your patent attorney.

11. What is the current level or your Copyright Protection?

Unless your invention is substantially a new and original expression, such as a script, art, written work, or the like,
there is no need to work on increasing your score.

However, if copyrights are integral to your overall intellectual property protection strategy, you will realize a higher
score if your level of formal copyright protection parallels your level of patent and trademark activity. Don'’t let one
form of intellectual property protection advance too far ahead of others if you see them all as necessary and
valuable components to idea commercialization. Discuss your copyright strategy and objectives with your attorney.
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Legal & Safety Analysis

What This Section Will Evaluate:
The product legal and safety analysis battery identifies potential problem or opportunity areas of your invention from the safety and legal perspective.

The Evaluation Points in this section:
These questions will look into whether the industry segment that your invention is targeted toward are controlled or restricted by any governmental or
industry regulations, whether your invention will need some kind of certification, and whether there are safety issues related to your invention.

Background:
Automotive airbags have saved 10s of thousands of lives of people involved in car accidents. Airbags therefore have benefited society.

However, before car companies introduced airbags into automobiles, they were never sued for a death caused by airbags. Ironically, their
IMPROVEMENT IN SAFETY has caused them to pay out millions of dollars for people injured or killed by airbags. So "better" is not always financially
"better".

While things are not always as simple as they would appear on the surface, there are some great opportunities that fall out of industries that are
tightly controlled. Safety "standards" must be met in most safety-related industries - and if your invention can improve those standards, your invention
may become the only product that meets the standard - and could thus become incredibly valuable.

The goal of this battery of questions is to try to walk you through identifying what issues your "improvement" may face in the real world, and how
those issues may affect the commercial value of your invention.

These evaluation points will:

a) highlight problem areas before a prospective licensee finds them - giving you time to address mitigation or other ways to avert the devaluation of
the new idea,

b) highlight opportunities in new markets, possibly future market opportunities that will be created by pending legislation (like catalytic converter
manufacturers anticipated before air pollution laws made them a requirement),

¢) identify possible product design or marketing restrictions based on safety or liability issues.

Often, high liability that can be associated with a new product will scare off potential licensees. Hit the newly discovered problems head-on, attempt to
design around the problems, and try to find ways to make the produce inherently more safe.

PICTORAL CHARTS, GRAPHS, RECOMMENDATIONS AND TIPS INCLUDED IN THIS REPORT ARE COMPUTER GENERATED USING A
CERTAIN SELECTION OF ANSWERS THAT YOU PROVIDED. THE PICTORALS ARE USED AS VISUAL TOOLS TO ILLUSTRATE A GENERAL
RATING, NOT A PRECISE SCORE, CALCULATED USING A LARGE NUMBER OF INTERACTIVE, RELATED BUSINESS, FINANCIAL AND
LEGAL COMPONENTS, ALONG WITH A SET OF UNDERLYING ASSUMPTIONS THAT ARE NOT SHOWN. THE ASSUMPTIONS ARE DEEMED
TO APPLY GENERALLY TO YOUR INVENTION BASED UPON YOUR ANSWERS; HOWEVER CERTAIN DIFFERENT ASSUMPTIONS MAY BE
MORE APPLICABLE TO YOUR INVENTION. THE RATING OF YOUR INNOVATION MAY ALSO BE SIGNIFICANTLY INFLUENCED BY
ASSUMPTIONS NOT CONSIDERED IN THIS REPORT. THEREFORE, THESE CHARTS AND GRAPHS DO NOT PRESENT A PRECISE SCORE
OR MEASUREMENT OF YOUR INNOVATION COMPARED TO AN IDEAL OR BEST CASE SCENARIO, AND USED ALONE, DO NOT SUGGEST
ANY LIKELIHOOD OF THE FINANCIAL SUCCESS OR FAILURE OF YOUR INNOVATION. NO PART OF THIS REPORT SHOULD BE USED
SEPARATELY AND APART FROM THE ENTIRE REPORT.
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Legal Compliance Analysis B Legal Compliance Analysis

Computed from various selected answers. This chart shows how
well your innovation will likely comply with government or
industry regulations or restrictions. The "best" rating implies that
your invention currently either meets 100% of all restrictions or
laws, or that no regulations exist that must be complied with. The
"lowest" rating indicates that your innovation cannot comply with
the many strict laws and restrictions.

5
Fosslible

Liability / Exposure Assessment 55 Liability 'Exposure Assessment

Computed from various selected answers. This chart illustrates
the possible exposure to liability claims based on how dangerous
the product is to use, how catastrophic would product failure be
(airplanes with engine failure are high risk - and high liability,
sailboats with engine failure are relatively low risk - and lover
liability), and other factors that effect the ability for you to sell,
license or insure your invention.

5
Fosslble

Relative Legal Compliance Analysis EI:I?'Erliltl‘-'ﬂ' Compliance "Investment”

Computed from various selected answers. This chart illustrates
the "time and money" likely to be invested before receiving
certification or compliance (if compliance is achievable). This
relative ratio is used to help inventors and investors gain a
perspective on the relative level of investment, and the duration
during which that investment will need to be made before sales
(and return on investment) can begin.

Posslble

Safety Compliance Factor Safety Compliance Factor

Computed from various selected answers. This chart shows to
what degree your invention will comply with overall safety
considerations. It combines and weighs items such as: how
dangerous your invention may be, the requirement (or no
requirement) for testing, the targeted industry segment, the
bodily injury or property damage exposure in the event of
catastrophic failure of your invention, and other factors.

Foselble
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Total Legal & Safety Assessment EDTDHI Legal & Safely Assessment
Computed from various selected answers. Your invention's

overall legal and safety factor will probably lie somewhere il

between that of a dangerous underground coal mining machine,

and a relatively harmless foam NERF® ball. Relatively 40

comparing most of the answers you provided on this evaluation,

this chart illustrates a general trend of safety and legal issues of a0

your invention as compared, for instance, to the extremes just

mentioned.

ating

Fosslible

Total Legal & Safety Assessment Evaluation Tips for Improvement:

1. What are the Federal Laws or restrictions that would apply to your product or innovation?

Whether you use the scoring ‘as-is’, or reverse the score in as outlined above, you can improve your score by:
researching more thoroughly what restrictions may hinder or help your efforts, then try to mold your product idea to
best avert restrictions, or better take advantage of them as the situation may indicate.

4. Will your innovation require extensive testing or validation before it can be sold to customers?

There may simply not be a shortcut to an extensive testing or validation program. Consequently, there may be not
sure way to increase a low score other than getting the lengthy process underway as early in the development
cycle as possible.

5. Will your innovation require expensive ($3$) Trials / Testing / Validation

The answer is money. It may be a simple fact that you might have to find enough investment money to run the
trials yourself before you will generate any interest in your invention by a prospective licensee. Of course, the
problem of convincing an investor to put money behind your idea will remain.

This assessment point is a Warning Point that should alert you as to the cost and difficulty associated with
inventions that fall into this category. You need to need aware of the low success probability, if any, before you
invest your own money and time.

6. Will your product (or your company) need to receive “approved supplier” status before major retail store buyers
can consider issuing you a purchase order for your innovation?

One way to get your product into customers that only buy from approved vendors is to either:

a) sell your product to a company that is already an approved supplier, or

b) identify, and if possible license your invention to a manufacturer that already has ‘approved supplier’ status.
Until you have one of these agreements in place, you should continue to score yourself on the low end since your
product idea simply will not have any real value until you forge such an alliance. Identifying the appropriate
companies in your field is the first step. Researching them to determine whether they are “inventor friendly” is the
next step. If these major hurdles can be overcome, your score will begin to inch up.
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7. What will be the level of exposure to personal injury by the buyer / user of your innovation?

A low score does not mean that the product idea is bad. There are millions of lawn mowers and chain saws sold
every year, so there is a very profitable market for such products. It does mean that you will have to review your
product design to integrate any required safety shields, and possibly find innovative ways of making your product
even safer than the competitive products. (Refer to questions E-1 through E-4, and # C-2 and C-3 in the product
engineering assessment to fully integrate all features or processes into a product that reduces the potential
exposure.)

9. How large are the companies that dominate the industry or product segment that you are targeting for your
innovation?

A low score on this assessment item suggests that you re-visit the wisdom of investing more money and time into
your invention. There may be no way to "raise your score” other than finding a way to get your innovation sold or
licensed into a large company capable of financing the appropriate liability insurance.

11. Does your innovation relate to either the medical, health, edible or agricultural product segment?

Try to identify as many inventor friendly industries as possible into which your invention can be sold or licensed.
The more companies or industries you can identify that may have a realistic interest in your invention, the higher
your score will be.

There is not “100%" score that can be realized — the score you receive is relative, and means that you should
strive to improve it. If you find that you are trapped into food or health-related industries, you may want to consider
abandoning your invention and pursuing an invention in another field or industry.
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Overall Rating Graph

The final graph of this report is the overall rating graph. This puts the entire evaluation on a single page - all 5 sections
compiled so that you can get a "bird's eye view" of the strong and weak points of your innovation.

The numbers below each individual bar signify the actual evaluation point - all 65 evaluation points are graphed.

We've already discussed the summary graphs - now, when you look at the overall graph, apply the same principle:
shoot for the 65% GOAL line.

Remember, the approximate AVERAGE of all of the individual evaluation points should be near the 65% goal line.
Almost EVERY evaluation will have individual point ratings that will never get over the 65% line - while other evaluation
points will equal the "best case". It's the overall balance of all ratings that will help determine the value, the probability of
success, and increased potential of attracting a qualified licensee.
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What About Budgets?

Every successful new product development program relied on sensible planning - and that includes making sure that
there was enough money to pay for the critical items.

The Financial Summary shows an estimated budget - an estimate of what it will cost to develop, protect and launch
production of your product.

Since there are many variables that effect the real costs for your invention, there is no way to create an accurate figure
of cost estimates. Therefore, you will see a HIGH and LOW RANGE number for each of the budget items. In most
cases, the actual cost of development will fall between these numbers.

Inventions are not developed "overnight". Some take years to develop. Therefore, you have time on your side. To
reduce some of these costs, you can shop around, obtain quotations, and work to simplify your design. "Simplified" is
much less costly that "complicated".

Conversely, if you require specialized materials, tooling, engineering or other products or services not readily available,
the budgeted costs could increase - even past the "high" range.

Too many great inventions die on the vine because of improper planning or insufficient funds. Don't get trapped into
over-committing time and money on earlier phases of your invention development without knowing whether you have
the resources necessary to bring the invention development process to a successful end.

Therefore, apply smart financial planning to your invention development process, and make sure that you've planned
the best you can -- it increases your chance of success.

TRAP WARNING: If you think budgets don’t apply to you or your innovation development because you're going to
license your invention to a large company - THINK AGAIN! The budget may not come out of YOUR pocket, but they are
going to come out of somebody's!

Licensees value their money too - and it's critically important to have a good idea of how much it will cost THEM to
commercialize your invention because:

1) if it costs too much to develop, and even they don't have the budget, your invention is not going to get licensed ...
period!

2) if they CAN apply the money to the project, and the do license your invention, the royalty that you can negotiate
corresponds inversely with their initial investment and risk. In other words, if you have not proven your invention, have
not simplified it to be manufactured for the lowest possible cost -- if you have not looked at the development costs as if
it was your money, the licensee will probably reduce the amount they are willing to pay for your invention. Somebody
will need to refine and simplify the invention, and if it's you, you could realize more in royalties than if the licensee
needs to make a higher investment.

So, COST MATTERS no matter what option you chose during your invention development process.
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FINANCIAL ANALYSIS AND REPORT SUMMARY

Engineering and Production Startup Budget

Single Use Medical Safety Syringe

Low Range ($)

High Range ($$$)

Estimates

First Concept Model $500 $1,500
Working Prototype $5,000 $25,000
Non-working (Virtual) Prototype $1,500 $2,500
Product Engineering & Design $45,000 $65,000
Certification and Testing $5,000 $250,000
Production Startup Tooling $250,000 $450,000
Total Engineering & Production Budget $307,000 $794,000

Patenting Costs Budget Estimates

Low Range ($)

High Range ($$$)

Patent Search & Legal Opinion $0 $0
Provisional Patent Application $0 $0
Non-provisional Patent Application $0 $0
US Design Patent Application $0 $0
Foreign Patent Application (PCT) $7,000 $10,000
Total Patent Cost Budget Estimate $7,000 $10,000

Optional Costs Budget Estimates

Low Range ($)

High Range ($$$)

Foreign Patent (varies per country) $0 $0
Trademark Search & Legal Opinion $400 $1,500
US Trademark Application $1,000 $2,500
Copyright Registration $250 $1,000
Total Optional Cost Budget Estimate $1,650 $5,000
Grand Total Cost Budget Estimate $315,650 $809,000
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Continued Improvement and Evaluation

Once again, remember that innovation development is a process, not a one-time event. Your rating CAN increase with
additional dedication. Find the solution to your problem areas.

Work with your advisors, patent attorney, accountant, engineers, marketing professionals, or other consultants that you
have brought on to assist you in your innovation development efforts.

Use this evaluation as a starting point for discussion on what needs to be addresses more urgently - then work toward
improving the stronger evaluation points.

DON'T put off giving attention to a low rated evaluation point because it's hard, or because you don't know what to do
next. Low evaluation ratings MUST get your attention - that's why you'll probably need experts in different areas to help
you through these tough points.

Once you've improved your invention and believe that you are ready to present your innovation opportunity to investors,
bankers, licensees, or any other advisor you are counting on helping you realize commercialization success - do this
evaluation One More Time. The investment is very small - the value could be incredible!

Here's a catch. If your rating continues to be low in any one section, or if you are unable to get your overall rating
average for the entire evaluation above the 65% goal line, you will need to CAREFULLY CONSIDER WHETHER YOU
SHOULD CONTINUE PUTTING TIME AND MONEY INTO THIS INVENTION.
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Resources

Here is a list of PatentCafe products and services that may assist your invention development efforts. You can be
assured that all of the products and services listed we've listed represent the highest possible value.

All of the products below (and hundreds more) are all available at PatentCafe's Intellectual Property Bookstore:
http://www.ipbookstore.com

Get a FREE Evaluation:

http://evaluation.patentcafe.com

You've just completed your invention and new product evaluation. If you are committed to development of a successful
innovation, the evaluation process doesn't stop here. You'll need to continue evaluation throughout your refinement
process. GET FULL CREDIT for this evaluation when you immediately upgrade to our 3 ASSESSMENT pak - for the
price of two. For the price of two evaluations, you get the third evaluation absolutely FREE. Inexpensive - but the value
is Huge!

Early in your development cycle:

Inventor's Journal:

http://www.ipbookstore.com/books/inventors_journal.asp

Record drawings, marketing ideas, research notes -- Everything related to your invention in an approved inventor's
journal. This will be one of the first items your patent attorney will ask for.

Essentials of Patents: http://www.ipbookstore.com/books/essentials_of patents.asp
This book, co-authored by PatentCafe's CEO, will be an eye-opener with regard to how you (and your potential
licensee) should look as patents.

Research

Expert Articles on market research:
http://www.cafezine.com/index_department.asp?deptld=2
PatentCafe Magazine: Free.

Patent Search http://www.IPsearchengine.com
Conduct your own preliminary patent search to see whether your invention already exists
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Develop Your Patent

Patent Writing Software:

*writing your own patent application can help create a stronger patent, and can reduce costs. But don't file the
application yourself - have your attorney review and file the final application.
http://www.ipbookstore.com/software.asp

PatentWizard Provisional Patent Software:
This software includes everything you need to write and file your own PPA.

PatentEase Non-provisional Patent Software:
This is not software for a provisional patent application, but patent software that helps generate a full utility patent
application.

PatentCafe.com's Directory Resources:
http://www.patentcafe.com/Directory/Directory.asp?CatAlD=6&catBID=32
A variety of Attorneys and Agents listings to assist you in protecting your intellectual property.

Legal Forms Templates and Kits

Inventor's Starter Kit: http://www.ipbookstore.com/inventor_Kkits.asp
A quality selection of books, software and legal forms templates that address about every common situation you'll
encounter throughout innovation development.

Non Disclosure Agreements & Confidential Disclosure Agreements Kit

http://www.ipbookstore.com/ndakit.asp

If you'll be using engineers, consultants or other third party service providers, you'll want to use one of these 4 forms as
a template for your own confidential disclosure agreement.
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